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M.Com. (Sem. I) Examination April - 2026
Marketing Management - Paper - 1

Time: 2 Hours | [ Total Marks: 50
¥« : / Instructions Seat No.:
(1) GuRisd £2idd [A21dl Grirag]l uR wag quidl. NN
Fill up strictly the above details on your answer book.
(2)  HElUR Gl 2l
Write to-the-point answers.
(3)  orMull dRgel 2Aisdl ¥-a Ul b WL £Uld .
Figures to the right indicate marks allotted to those questions. Student’s Signature
(4) Gl 2AudlL 2UG [45cul 04 dal.
See the options clearly before attempting the questions.
Q.1 Answer in brief. (Any Five) 10)
541 Gl »uul. (siSugl uin)
a. Differentiate marketing and selling.
HI5[o1 214 2(eo1 a2l Aglad 1Honal.
b. What is optimum marketing mix ?
Hrdu ool e g 97
c. How economic environment affects marketing department of a firm? Give any 2 ways.
2A1[ds uuiazgl sudldar Wil [qenod sdl <dd >z 5297 516 ol Ad wuonal.
d. Give any two examples of geographic segmentation.
Aifas [ewllszaidl 56 ol Gelegl il
e. What is aggregation of supply ?
YR8l 2isedls01 g 97
f.  What is repositioning ?
Rullzalda 24 9 ?
Q.2 A. Explain various types of customer values. 07)
[Ala8 usizl ALes Yeul UHondl.
B. Explain various types of customers. (06)
[Al48 usizel Aesl Uuondl.
OR /@3
Q.2 What is environmental scanning in marketing? Explain components of macro (13)
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environment giving suitable examples.
o1 (51l vuiaR el A0l 9 97 unadal yuiaridl a2sl GRIA Gelegl Uléd
quodl.

P5444



Q.3 What is market segmentation? Explain various ways to evaluate market segments.
AR [ARUSY 9 97 o102 [ARIorsid Haadldl [A[AY A1l UHoAl.
OR/#1ual
Q.3 Discuss various essentials for successful market segmentation.
2501 oo [AMIsr el YU dcdied] 2L 521

Q.4 Write short notes on any two of the following:
2UUA 1L 5155 UgL 6l UR Z5UL A4 Al
a. Elements of Positioning
Uizl dcl

b. Significance of Positioning in marketing
1603 [5u1 Hi ullzaldord Heca

c. Brand Equity
al«s Blsale
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