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RAN-1808060401040010
M.Com. (Sem. I) Examination April - 2026

Marketing Management - Paper - 1

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

(2) dyvp$kf DÑfp¡ Ap‘ip¡.
 Write to-the-point answers.

(3) S>dZu sfa“p Ap„L$Xp$ S>¡-s¡ khpg“¡ k„g‚ NyZ v$ip®h¡ R>¡.
 Figures to the right indicate marks allotted to those questions.

(4) DÑfp¡ Ap‘sp ANpD rhL$ë‘p¡ Å¡C g¡hp.
 See the options clearly before attempting the questions.

Seat No.:

Student’s Signature

Q. 1  Answer in brief. (Any Five)   (10) 
  V|$„L$dp„ DÑfp¡ Ap‘p¡. (Lp¡$C‘Z ‘p„Q) 

 a.  Differentiate marketing and selling. 
  dpL$£qV„$N A“¡ k¡qg„N hÃQ¡“p¡ saphs kdÅhp¡.
 b.  What is optimum marketing mix? 
  Bô$sd bÅfq¾$ep rdî iy„ R>¡?
 c. How economic environment affects marketing department of a firm? Give any 2 ways.
  Apr’®L$ ‘ep®hfZ L$„‘“u“p dpL$£qV„$N rhcpN“¡ L$¡hu fus¡ Akf L$f¡ R>¡? Lp¡$C b¡ fus¡ kdÅhp¡.
 d. Give any two examples of geographic segmentation. 
  cp¥Np¡rgL$ rhcpNuL$fZ“p Lp¡$C b¡ Dvp$lfZ Ap‘p¡.
 e.  What is aggregation of supply? 
  ‘yfhWp$“y„ A¡L$„v$fuL$fZ iy„ R>¡?
 f.  What is repositioning? 
  qf‘p¡rTiq“„N A¡V$g¡ iy„?

Q. 2 A. Explain various types of customer values.   (07)

  rhrh^ âLp$f“p N°plL$ d|ëep¡ kdÅhp¡.
 B. Explain various types of customers.  (06)
  rhrh^ âLp$f“p N°plLp¡$ kdÅhp¡.
    OR/A’hp
Q. 2  What is environmental scanning in marketing? Explain components of macro  (13) 

environment giving suitable examples. 
  bÅfq¾$epdp„ ‘ep®hfZue QLp$kZu iy„ R>¡? kdN°gnu ‘ep®hfZ“p OV$Lp¡$ DrQs Dvp$lfZ krls 

kdÅhp¡.
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Q. 3   What is market segmentation? Explain various ways to evaluate market segments. (13)

  bÅfrhcpS>“ iy„ R>¡? bÅf rhcpS>Lp¡$“¡ d|ghhp“p rhrh^ fõspAp¡ kdÅhp¡.
    OR/A’hp
Q. 3  Discuss various essentials for successful market segmentation. (13)

  kam bÅfrhcpS>““p d|m sÐhp¡“u QQp® L$fp¡.

Q. 4  Write short notes on any two of the following:  (14)

  Ap‘¡g dp’u Lp¡$C ‘Z b¡ ‘f V|$„L$dp„ “p¢^ gMp¡.

 a.  Elements of Positioning

  ‘p¡rTiq“„N“p sÐhp¡

 b. Significance of Positioning in marketing

  bÅfq¾$ep dp„ ‘p¡rTiq“„N“y„ dlÐh

 c. Brand Equity

  b°pÞX$ B[¼hqV$


